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Exploring Self-Presentation And

Social Dynamics Through Photo
Taking And Sharing At Art Museums
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Motivation

Information Mediated By

Our original hypothesis was people were intimidated
by art museums because the information was multi-

modal, required expertise, and great in volume.

Through observations, we found that art
appreciation and information processing

are mediated, very frequently, by phone
cameras and looking down at screens.
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How do photo-taking and photo-sharing
@ Berkeley Art Museum & Pacific Film Archive

behaviors manifest and shape the
experiences at art museums both during -
and after the visit?

-
- 3

Engagement and interactions with photos and posts
from an art museum visit

@® Characteristics and impact of visitor-generated content

@® Mediation of social media tools during visit

BAMPFA Signals New
Direction for Curatorial
Department with Three
Senior Appointments

How can museums better attract and serve visitors?

Margot Morton, Chief Curator
Victaria Sung, Phyillis C. Wattis Senior



I Observation Study - Instagram Analysis ® User Interviews

Berkeley Art Museum and Pacific 4 museums in the Bay Area; 100 ® 12 participants; Berkeley affiliates

® Film Archive public IG posts each and the public

Focused on visitor navigation and 2 independent coders; multiple Motivations for museum visits
appreciation code refinements and photo taking/sharing

Noticed heavy usage of mobile Codes focus on social and art Applied ground theory on
devices interactions/discussions transcriptions




Method

' Instagram Analysis

® 4 museums in the Bay Area; 100 public IG posts each

vy
/ « Zeeschuimer (open-source firefox extension) --->
VP Public posts in late March/early April ---> .ndjson file

» Filtered and removed certain accounts e.g.,,
Museums' official accounts and posts consisting of
wedding photos

A A



Method

-~ Instagram Analysis

® 2 independent coders; multiple code refinements

item_id
3324475651 https://www.instagram.com/p/
332439153 https://www.instagram.com/p/
332412475« https://www.instagram.com/p/
3324059571 https://www.instagram.com/p/
332405553¢ https://www.instagram.com/p/
332403206 https://www.instagram.com/p/
332398010¢ https://www.instagram.com/p/!
332395102( https://www.instagram.com/p/'
332394548( https://www.instagram.com/p/
332394367¢ https://www.instagram.com/p/!
332391973 https://www.instagram.com/p/!
3323871181 https://www.instagram.com/p/'
3323860451 hitps://www.instagram.com/p/!
332382720« https://www.instagram.com/p/
332381159( https://www.instagram.com/p/!
332366698¢ https://www.instagram.com/p/!
332321733] hitps://www.instagram.com/p/!
332319516¢ https://www.instagram.com/p/
3323074331 https://www.instagram.com/p/!
332302815 https://www.instagram.com/p/!
332248131! hitps://www.instagram.com/p/

source_platform_url

artsy_profile
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comment
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FALSE

comment_response
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FALSE

hashtag

TRUE
FALSE

SO0800080/ 080888008000

discuss_art

TRUE
FALSE

fashion_exhibit letter_wr

000008000000 000000000o

visit_interest

TRUE
FALSE

hashtag_location h hashtag_art

TRUE
FALSE

TRUE
FALSE

iting irving_penn

D080/ 00000008000 00080Ox

art_present

0x
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none_art

TRUE
FALSE

hashtag_other

TRUE
FALSE

engage_model

traditional

traditional
traditional

traditional
traditional
traditional

traditional
traditional
traditional
traditional
traditional
traditional

traditional

interactive
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traditional

cont_companionship

TRUE
FALSE

Adjusting: \We changed several codes into True/False tags
for simpler aggregations

Merging: hash_community and hash_other ---> hash_other
Splitting: inform_emotion ---> reflect_detailed and
reflect_generic

Adding: artsy_profile

Removing: art_medium



Method

' Instagram Analysis

® Codes focus on social and art interactions/discussions

OO
@)

>50 Indicate whether artwork is present and in which engagement model
(o . .
A~ Detall the components of the photograph such as environment

@@ Classity identification and interactions in the comments and hashtags

%Ohgf |dentify social dynamics present in the photo and text interactions



Method

® Semi-Structured Interviews

® 12 participants; Berkeley affiliates and the public

How often do you visit an art museum or gallery? * 1 . SC reen i ng su rvey
O Never/ Once a year
’ . Art museum goers
O Morethan s tmes ayear - Have taken photos and shared them on social media

O 2 - 5times ayear

Do you take pictures during your visits to art museums? *

2. Participants selection
A range of experiences with art, art history, and art museums

[
c L) [ J (]

A.D. goes to the A.D. got M: "ai: 9'°'::°:a‘ MK posted a MK went to Intentionally use Strangers reach Uses tour guide
going to the museum to "kill prompted by e series of photos SFMOMA with hashtags in out to his public for most museum
museum s a time” when Instagram ad and connections with each during their visit friends and they captions to account visits
"habit” visiting another wenttoa °‘"e':"§" :I""“G":'*ey to SFMOMA and all dressed up promote his posts regarding his

city. museum Rl oA made itinto a before going. to a broader posts [ )

nterviews
A.D. always take A.D. uses A.D. takes photo Ll P"s‘“’br":“’?s 7fd' ;:‘EI":Q;“:"":* P:s“"tﬂ Do voice Posts onhisway ‘°| Use public
. various subjects, including e labels is "to educate N ) ” : museums. “so people
photos during Instagram as a of the artworks, e e e . recordings during et st account to post
their museum hub to store their architectural artworks, portrait with the more context to the content they posted a visit. Write the next few hours”, Get about art-related
visits memories, often details, and artworks, labels. understand art. gives them validation - down notes after live recommendations stuff and private [ ] (]
fers to the intriguing scenes gL etting back MR account for
refel i iguing social media landscape 9 9 .
archive feature “the whole generation is home personal life [ )
like this”

A.D. does not (but A.D-Isannoyed bythe no= A.D.constilicts thelr Another of the Another motivation of; MK is a avid Able to recall Packed his Younger sister

photo policy at certain online identity by posting sharing is sparkling
. museums, not photos of visiting art N . conversation and social N N = e N "
themselves/their understanding the museums, “look, | am so sharing is connections with an active stories of before the visit after seeing his

(] ° °
companion, rationale of why, hindering cultured” "educating” community that artworks in great post on his way ~ o
described as "it's enaeyn ommes others. they interact detail to amuseum — —
cringe”) with. ’

no portraits of motivation of instagram user, background camera the night tagged along

physically not there




Method

® Semi-Structured Interviews

® Motivations for museum visits and photo taking/sharing

Let the media speaks for itself thru

The composition of the photos

A.D. always take
photos during
their museum
visits

A.D. does not (but
no portraits of
themselves/their
companion,
described as "it's
cringe")

Mostly take
photos of
themselves with
the architecture,
both selfies and
regular

D. takes photo
of the artworks,
architectural
details, and
intriguing scenes

Only takes photos
with people in
them

Normally hides behind the
camera. Sister took a lot
of pictures in the museum.
Posted those pictures on
the private account

Z.Y. enjoys taking
photos during
museum visits,
capturing both
artworks that
resonate with
them and
themself
alongside the
artwork

Take video/pic of
the process of
co-creating/
interacting
artwork.

Mostly take
photos of
themselves with
the architecture,
both selfies and
regular

MK posted pictures of
various subjects, including
artworks, selfie with the
artworks, portrait with the
artworks, labels.

Take photos of
the artwork and
the caption/
description
separately to look
up later.

They don't take
photos of
artworks since
they can go
online and look
them up

H.W. prefers to
take pictures
from the back
showing him
looking at the
artwork.

Motivation of photo taking and sharing

Z.Y. will take
photo of the
same artwork
that they have
seen many times
before just
because their
friend asks them
to

Z.A.has
photography
background. She
intentionally
makes her photos
aesthetically
pleasing

Z.A. took a selfie
of her and friends
with Mona Lisa
because it's hard
to get close with
that painting in
the crowded
place

How they feel fi

Getting emoji or
text responses
from friends after
posting made
them feel ‘really
good and
positive’

Strangers reach
out to his public
account
regarding his
posts

Take photos and
share to ‘capture
the moment’

Take pictures to keep the
memories afresh

Another motivation of
sharing is sparkiing
conversation and social
connections

One of the motivation of
sharing is “validation’.
People interacting with
the content they posted
gives them validation -
extend to the broader
social media landscape
“the whole generation is
like this”

“whenever | go to a place,
itis very important to
share for people to
actually learn, for people
to actually know that such
aplace actually exists”

MK has a groupchat

Postingisaway g nothing

lojcapitie different than

memories, taking a selfie.
You cannot just
post your face all
the time, you
have to have

AD. uses variety" -- Z.Y.

Instagram as a

hub to store their

memories, often

refers to the

archive feature

A"°fhef of the Z.Y. sees sharing

motivation of these photos as a

sharing is means of

"educating” showcasing their

others. taste in art,
connecting with
friends, and

MK believes that post- receiving

visiting photo sharing validation

extends the in-person "

experience into online through likes and

interactions and comments.

community building,

beyond physical

pelass Z.Y. thinks their
friends are the
people who have

Another good taste so if

motivation of they want to join

posting is to see them, Z.Y. is

ifthereare supposed to have

acquaintances in good taste of art.

the city

The intention of posting

where they will share
relatable artworks to keep. PEOp)
connections with each Ll
other even though they Uncestandiait
are physically apart.

m the online interactions

People reacted to his ZY. feels

posts, asking “Oh, can | o

learn more about t?" vallldafed a"f’

“where did you get this satisfied their

picture from?” vanity when
people interact
with their photo
on instagram

One of the motivation of
sharing is “validation". When H.W. posts
People interacting with - S
the content they posted on soma.I media
gives them validation - about his art
extend to the broader museum visits, he
social media landscape t | t'
“the whole generation is Wan.s PEoplEta
like this”" see if a place they

would want t

in the future.

the labels is "to educate
eople need

J.M. believes that
people take
photos at
museums/with
artworks to show
that “They have
been there.” and
such photos are
not easily
substituted by an
internet search

H.W. has mixed
feelings when it
comes to taking
pictures with the
“instagramable”
objects in the
museum.

Warm-Up: Can you tell me about your experiences
with art museums?

Critical Incidence: Tell us about the last time you took
a photo at an art museum

Photo-Taking: \What are some examples of Instagram-
worthy photos/moments?

Perspectives: How do you think photo-sharing
enhance or diminish your in-person experiences?



PicturePerfect

I%age Sour


https://static01.nyt.com/images/2017/09/24/opinion/24sun3web/24sun3web-superJumbo.jpg
https://www.instagram.com/p/C4KYz0EOUKU/?img_index=1
https://www.pinterest.com/pin/597078863097251737/

Preparation = Navigation |dentity
Management
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https://www.instagram.com/p/C4KYz0EOUKU/?img_index=1
https://www.hautelivingsf.com/wp-content/uploads/2024/03/1346-famsf-penn-240314-scaled.jpg

Findings

Navigation

® Queuing up for photo

® More time taking photo

® Setup conducive to photography
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Findings

“Instagrammab

No. of posts analyzed No. of posts featuring

for SFMOMA

Yayoi Kusama: Infinite Love Olafur Eliasson’s One-way color tunnel

97 32 27

No. of posts featuring

No. of posts analyzed

for de You ng Fashioning San Francisco Irving Penn Exhibition

99 52 6




Findings

“Instagrammable”
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No. of posts analyzed
for SFMOMA

97

No. of posts analyzed
for de Young

99

No. of posts featuring

Yayoi Kusama: Infinite Love

32

Olafur Eliasson’s One-way color tunnel

27

No. of posts featuring

Fashioning San Francisco

52

Irving Penn Exhibition

6


https://www.instagram.com/sfmoma/p/CSUdGuSBhkJ/

Findings

“Instagrammable”

No. of posts analyzed No. of posts featuring

for SFMOMA

Yayoi Kusama: Infinite Love Olafur Eliasson’s One-way color tunnel

97 32 27

No. of posts featuring

No. of posts analyzed

for de You ng Fashioning San Francisco Irving Penn Exhibition

99 52 6



https://www.instagram.com/p/C4HRNNGpQ-w/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==

Findings

ldentity Management

‘Look at me, I'm so cultured
because | go to a museum

and look at exhibitions.’
when | was younger, | thought

the act of going to the art
museum was a very adult
activity. This adult has their

-- Frequent Visitor (28) on why they post

life together. Very cultured,
| have a lot of friends who are well-rounded person. There is

from very rich background... an element of “pretending”
They think they have good

taste so if | want to join them, -- Visitor (24) on why they dress up
I'm supposed to have good
taste of art.

-- Visitor (26) on why "taste” is important




Findings

ldentity Management

Taste

| have qg lot of friends who are
from very rich background...

- They think they have good
- taste so if | want to join them,
e Yeldias . e I'm supposed to have good
R et RNl lasteofart
i S * e ' -- Visitor (26) on why "taste” is important
* e
- - D e e

when | was younger, | thought
the act of going to the art
museum was a very adult
activity. This adult has their

life together. Very cultured,
well-rounded person. There is
an element of “pretending”

-- Visitor (24) on why they dress up



Findings

ldentity Management
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1{ when | was youngetr, | thought
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Y e i b the act of going to the art
TAR L R museum was a very adult
S W S _y dw activity. This adult has their

? life together. Very cultured,

well-rounded person. There is
an element of “pretending”

Sta -t u S -- Visitor (24) on why they dress up
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Online Experience

000

LIimited Context INnVvisible Art
Public Collapse Lover
Discussion Community

on Art




Findings

Limited Public Discussion On Art

Posts with:

Exhibition description [N 379
B 16 %

T RE (o calcuttured

Legion of Honor Museum

_ ]8% . . calcultured ﬂli @

Artwork description
Detailed reflection

Generic reflection

-ﬂ- = gy

Blue and white is my thing

#birthdaygirl #ootd #tbt #museumtrip

10




Findings

Limited Public Discussion On Art

Comments

Posts with a comment section that involves: fop comments

jannie_swagger 1d - @ by author

SO CUTE AND CULTURED @&
Reply Hide

Author's response [N 17%

" @jannie_swagger #CULTURED &
Reply

Art discussion B 1% PR

& ) @ Adorable!!!

Reply Hide

Non-art discussion | 35 %

© @sour_onion thanks love (3
Reply

(S, sour_onion 1d - @ by author
" Happy birthday! = @
Reply Hide

( ., calcultured 1d

- @sour_onion Thank you! We should
definitely go tgt next time! @2

Reply




Findings

Context Collapse

The flattening of different audiences into one context

[ am a lot more aware of the kind of personal content |
post. | have a lot of people watching my life that | don't
really engage with.

-- Visitor (24) on posting personal reflection on art

Regarding art, 80% of my followers probably won’t
understand what | write in a caption. | feel stupid
sharing it on social media with all my followers.

-- Visitor (26) on posting personal reflection on art



Findings

Invisible Community Of Art Lovers

® Content recommendation algorithm

Rossana Hu

MO
SFMA

® |ndirect soclal exchange

® One-to-many communication channel

® No direct contact or reciprocity




Findings

Invisible Community Of Art Lovers

Caption

Posts with:

Hashtags N 2s%
Location hashtags | 25 %
Art-related hashtags [ 23 %

Other hashtags - WIRZ

#sfmoma #modernart #yayoikusama #infinitelove
#kusama #mir Ifie #artistsoninstagram
#japanesear tlstl

“japaneseartist”

qwertyU|op

P — A SR S S SR A S A S S

asdfghjkl




Tension Point

1. Social Norm

Photo-Taking is against the
social norms making it difficult
to take pictures although it Is
Important to visitor's art
Museum experience.




Recommen dation

1. Instagrammable Zone




Tension Point

2. Context Collapse

Art museum visitors feel
‘cringy” to share their
reflections publicly due to
context collapse.




Recommen dation

2. Stories & Hashtags

Builld online engagement with
Instagram Story Challenges.

Use hashtag to contribute to
‘Information based public goods.”
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THANK YOU

Scan The QR Code To Enjoy A Parody Of Our Observations!

11 3 5
posts followers  following

]
bl

'CalCultured #Taste #Classy

Chanoot Sirisoponsilp  csirisoponsilp@berkeley.edu
Jannie Zhou jannie_zhou@berkeley.edu

Midori Pierce  midoripierce@berkeley.edu BCALCULTURED

Ning Zzhang zhangning@berkeley.edu



