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What is a personal 
brand?1



Personal 
Brand

Your outward impression to the world 
based on what they see, hear, and 
interactions with you - who you are to 
other people





● Empty buzzwords
● Labels
● Fake
● Only about skills
● Cold

Branding is NOT: Branding IS:

● Purposeful buzzwords
● What you DO
● Impact-oriented
● Humanistic
● Based on values
● Warm, about PEOPLE



Your personal brand should be 
authentic and connected to 

who you are!



Why is it important?2



Having a personal brand…

According to CareerBuilder 70% of 
employers use social media to screen 
candidates during the hiring process

Makes you MEMORABLE

When people know who you are and 
what you stand for, they’re more 
likely to trust you

Leads to OPPORTUNITY

Differentiate yourself from the crowd

Builds TRUST
People will remember you when 
they are looking for a particular 
set of skills and expertise

Gives a good IMPRESSION



Creating/Changing 
Your Personal Brand3



What does your current brand 
look like?



Questions to Ask Yourself…

What am I 
passionate 
about?

What am I 
good at?

What makes 
me credible?

What are my 
brand goals?



● Who you are
● What you’ve become
● What your current mission is
● What makes you credible

A good story…



Create interest and 
intrigue, get personal, 
vulnerable, and share a 
difficult experience 
that was your break 
through moment

3 C’s of Storytelling

Introduce who 
you are and the 
background that 
sets the stage

Character Conflict
What did you learn? 
What did you 
overcome that you 
can now help those 
with it?

Conclusion

Tie your experience to what you know about the audience/how you relate & 
show that YOU have relevance to the problems they are trying to solve 

(you don’t have to be an expert)



What is your story?

1st gen student

Daughter of refugees

Holistic advisor

K-12 teacher

Educator

Asian American

Career CoachEmpathy

Foodie

Traveler

Baker

Lifter



Career Changers

Previous Career
Math Teacher 

New Career
Data Scientist

Teaching math

Creating lesson plans

Grading

Classroom management

Teamwork

Communication

Influence stakeholders

Math/Stats Skills & Knowledge

Manage Multiple Projects

Time Management

Organization

Create algorithms and data 
models

Forecast outcomes

Data analysis

Uncover insights



Storytelling Tools

Know your audience: Who are your truly trying to reach?
Communicate your value: You do NOT need to be an expert! You can be 
learning and exploring/sharing findings
Craft your message: Make it personal, memorable, and/or helpful
Distribute your message: Choose tags, share on other platforms

Social networking: Twitter, LinkedIn
Video sharing: YouTube, Vimeo, TikTok

Blogging: WordPress, Medium
Personal Website: Github, Squarespace



LinkedIn & 
your brand4



Connections

Keywords

Skills & 
Endorsements

LinkedIn MUST-haves

Headline

Photo

About

Aligned with your 
target career

Clear, well lit, centered 
& appropriate

Background, interests, 
& specialties

Connect with those 
you know & trust

Important for search 
engine

Build your credibility









Take Your Brand Further: 
Connect, Follow, Post, React, & Share



Final tips5



How do you cultivate an 
authentic & successful 

brand?



Be better than the 
competition.



1. Be different, be YOU.

2. Make it personal.

3. Always be innovating.



You never get a second chance to 
make a first impression—make it 
one that will set you apart, build 
trust and reflect who you are.



Personal Branding Resources

● What is a Personal Brand? And How Do You Show It off in an Interview? (TopInterview)

● Learning Personal Branding (LinkedIn Learning)

● What is Personal Branding? Here’s why It’s So Important (Search Engine Journal)

● Why Personal Branding Is More Important Than Ever (Forbes)

● Why You Need to Develop A Powerful Personal Brand Identity at Work (Everyonesocial)

● How to Brand Yourself on LinkedIn? (Medium)

https://www.topinterview.com/interview-advice/what-is-a-personal-brand
https://www.linkedin.com/learning/learning-personal-branding-2018/your-most-powerful-marketing-tool-2?autoplay=true&u=42798068
https://www.searchenginejournal.com/what-is-personal-branding-why-important/327367/#:~:text=Personal%20branding%20can%20help%20you%20control%20the%20narrative%20about%20yourself,stand%20out%20from%20the%20rest
https://www.forbes.com/sites/carolinecastrillon/2019/02/12/why-personal-branding-is-more-important-than-ever/?sh=4095a0b82408
https://everyonesocial.com/blog/personal-brand-identity/
https://santhushajanana.medium.com/how-to-brand-yourself-on-linkedin-564bda3fd6a4


Career Services Resources

Career Advising Appointments
www.ischool.berkeley.edu/careers/students/advising

Resume & LinkedIn Profile Reviews
www.ischool.berkeley.edu/careers/students/resumereview

Webinar Recording & Slide Deck
www.ischool.berkeley.edu/events/2022/building-your-personal-brand

Contact
amandacheung@berkeley.edu

http://www.ischool.berkeley.edu/careers/students/advising
http://www.ischool.berkeley.edu/careers/students/resumereview
https://www.ischool.berkeley.edu/events/2022/building-your-personal-brand
mailto:amandacheung@berkeley.edu


Questions?

Thank you!

Survey: https://forms.gle/W51c19azVn7PgYkB7

https://forms.gle/W51c19azVn7PgYkB7


Take Home 
Activities



What is your current online 
presence?

Take this little quiz to find out your online ID presence to help you 
get started with what your online brand looks like currently.

www.onlineidcalculator.com

http://www.onlineidcalculator.com


What is your story?

Think about your different 
identities. What brought 
you to where you are 
today? Who are you 
outside of work? If you 
were a tree, what would 
your different branches 
represent? 

See slide 17 for examples.



What do you want your personal 
brand to be?

Brainstorm on a piece of paper or word doc:
● What is your story? (who are you and what have you become?)
● Who is your target audience?
● What is your mission?
● What makes you credible?



Personal Brand Profile
Mission 
(what do you seek to do & how are you 
part of the solution? Where do you see 
yourself going?)

Interests & Passions 
(what are your passions that drive 
you? what informs your brand?)

Strengths 
(what are you good at?)

What makes you uniquely you? 
(what sets you apart from others?)



Career Changers

Previous Career New Career

As a career changer, 
you have a unique set 
of experience and 
skills that differentiate 
you from others. 

Use this venn diagram 
to brainstorm hard and 
soft skills that showed 
up in your previous 
career and what will 
show up in your new 
career. Whatever 
crosses over in the 
middle is what you’ll 
want to showcase with 
your personal brand 
and when marketing 
yourself during the job 
search!


