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This annual report specifically pertains to the MIMS class of 2011. It includes information about the jobs the students 
accepted, their profiles before starting at the School of Information, their career search processes, and salary information. 
 
Of the 36 students who completed their studies by the end of the spring semester, 27 provided information regarding their 
employment status as of July 2011. The results showed: 

• 14 had accepted a full-time/career position, or a part-time/temporary position 
• 6 had not yet found full-time employment  
• 4 planned to start their own company 
• 3 were continuing with their education 

 
Job Sector and Industry 
Sixty-nine percent of the respondents who secured a position indicated they would be working in the private sector, and 
19% would be in the academic sector.  There was only one respondent each for the government and non-profit sectors. 
 
In terms of the type of industry, 73% accepted positions within Technology (including Enterprise Software and 
Information Technology).  There were two respondents each for Consulting (including User Experience) and Research. 
 
Companies and Location 
A majority of the respondents elected to stay and work in the San Francisco Bay Area (including Berkeley, Burlingame, 
Los Gatos, Mountain View, Oakland, and San Francisco).  Two respondents relocated to cities outside of the United 
States (Helsinki, Finland and Guadalajara, Mexico). 
 
The companies or organizations at which students accepted offers included: Deloitte, Gotomedia, Helsinki Institute for 
Information Technology, HP, Intuit, Salesforce, Netflix, Picatcha, Inc., Sprint Nextel Advanced Technology Labs, 
Twitter, UC Berkeley, the United States Coast Guard, and Ushahidi. One respondent reported that they would be working 
part-time, conducting research for one of the I School faculty. 
 
Additional companies from which students reported receiving offers, but chose to decline, included: Advanced 
Technology Labs, Aplia, Chevron, Google, iSec Partners, Morgan Stanley, Trip Advisor, Yahoo!, and Yammer. 
 
Job Titles 
The job titles included: Business Strategy Manager, Chief Design Officer, Co-founder, Ethnographer, Experience 
Designer, Graduate Student Researcher, Interaction Designer, Lieutenant, Research Staff, Security Engineer, Senior 
Consultant, Software Engineer (Business Intelligence), Systems Administrator III, Technology Analyst, Usability 
Analyst, UI Designer, User Experience Contractor, and Visiting Researcher. 
 
Salary Information 
Excluding salaries based in international currencies, the range of salaries for students with full-time, career positions was 
$60,000 - $145,000, with the average being $102,450 (n = 10, median = $99,000).   
 
A vast majority of the respondents also reported receiving other benefits including a signing bonus, equity in the 
company, health insurance coverage, yearly performance bonuses, stock options, retirement, and moving expenses.  One 
respondent included an additional benefit of tuition reimbursement. 
 
Career Search Methods and Timing 
Fifty-five percent of the respondents began their job search in the spring semester of their second year of the program, 
with 25% starting their search in the fall semester of their second year. Only one respondent started searching the first 
semester of their program. One respondent reported that they just periodically looked for suitable opportunities over the 
course of two years during their studies. Another respondent went back to their previous employer. 
 



On average, it took approximately one to two months for the students to secure a job.  One respondent reported receiving 
an offer soon after a summer internship with his employer.   
 
The average number of jobs the students applied for was 6.5 (with a range of 1 – 24), with most students being invited for 
5 interviews (with a range of 1 – 10).  
 
The average number of job offers was 2 (with a range of 1 –  4). 
 
The students mentioned a variety of methods used in their career search method: 

• Friends: 62% 
• I School Career Fair: 62% 
• Former Job or Internship Site: 38% 
• Alumni: 31% 
• Campus wide Career Fair: 31% 
• Craigslist or other non-job specific website: 31%  
• I School listserv: 31% 
• Faculty: 25% 
• I School Recruiting Events: 25% 
• Online Career site: 25% 
• Staff: 15% 

 
The methods that were cited as being most responsible for the job they eventually accepted were references from Faculty, 
Friends, and a former job or internship site.  Students also mentioned the I School listserv and Alumni as being other 
effective methods to secure their employment. 
 
Completion of the MOT (Management of Technology) Certificate 
The MOT Program supports a multi-disciplinary approach to innovation, management and technology and is open to all 
UCB graduate level students from all disciplines. Of the 25 School of Information MIMS students that responded to this 
question, 52% had successfully completed this additional certificate program. 
 
Student Profiles Prior to Entering the School of Information MIMS Program 

• Average Salary (excluding international currencies): $79,350 
 (n = 10, median = $80,750, range of $42,000 - $120,000) 

• Average Overall Salary: $65,115  
 (n = 13, median = $60,000, range of $12,000 - $120,000) 
 The overall average salary figure included converted international currencies from India and 

Mexico. 
• Average Number of Years of Professional Experience in the Industry: 6.19 years (range of 2 - 14 years) 
• Professional Industry: The respondents came from diverse backgrounds.  The industries represented were 

Advertising, Consulting, Higher Education, Journalism, Military, Non-profit Technology, Professional Services, 
Publishing, Semiconductor Business, Software, Technical Consulting, and Technology. 


